
About Weston

Because you deserve the best

Weston Creates Powerful Design 
Solutions That push the limits.

Weston Fordham is a content creator, digital marketing strategist, and social media 
growth expert with a proven track record of driving engagement, brand awareness, and 
revenue through innovative marketing strategies. With expertise in social media virality, 
content production, lead generation, and brand development, he has successfully helped 
businesses, public figures, and startups achieve millions of views, thousands of followers, 
and measurable business growth.

His experience spans Fortune 500 companies, high-profile entrepreneurs, financial 
advisors, professional athletes, and small businesses, where he has developed 
customized organic and paid marketing campaigns that maximize engagement and drive 
conversions. His work has contributed to Amazon bestsellers, six-figure revenue growth 
through social media funnels, and viral content that has amassed over 7 million views in 
just two months.

Weston’s approach is rooted in constant innovation and adaptation—he doesn’t just 
follow trends; he creates them. Whether leveraging emerging technologies such as 
Unreal Engine, MetaHuman, and motion capture, directing high-impact advertising 
campaigns, or building engaged online communities, his focus remains on crafting 
authentic, high-impact content that delivers tangible results.

This collection of case studies highlights some of his most successful campaigns, 
showcasing how strategic content, audience psychology, and creative execution can 
transform brands into industry leaders.

Case Study A
Instagram Organic Growth 

NO PAID ADS

Facebook AD Campaign $1,500 Monthly Budget

Kendal Cann Summary
Financial Advisor

Weston started working with  Kendal when she 
only 150 Instagram followers and less than 600 

Facebook page likes.

First through organic videos Weston grew her 
page by over 3,000% which as of 3/11/2025 has 

over 6,200 active followers.

Weston then started to  produce her podcast, 
create all her content including webinars, manage 

all social media pages, and  run AD Campaigns 
while creating lead funnels.

The results from her last campaign are below 
which from October to April netted her roughly 1-3 

qualified leads a week and
124 new Facebook page followers 



About Campaigns
OrthoNovis – B2B Lead Generation & Sales Funnel Optimization

OrthoNovis, a medical device manufacturer and design company, needed a streamlined approach to connect with 
medical device distributors and generate qualified leads. By collaborating with their team, Weston  identified their 
ideal customer profile and implemented a highly targeted LinkedIn B2B strategy using LinkedIn Sales Navigator and 
market research.

Through a 30-day outreach campaign that combined LinkedIn prospecting with an automated email follow-up 
system, OrthoNovis received over 80+ qualified leads. The system was so effective that the company's CEO 
requested the campaign be paused after just three weeks due to the overwhelming influx of leads. The attached 
case study includes direct messages from OrthoNovis leadership confirming the campaign’s success.

Nat Glover – Digital Engagement & Book Launch Strategy

Nat Glover, a renowned civil rights activist and the first elected Black sheriff in the South, needed a comprehensive 
digital strategy to promote his autobiography and speaking engagements. Leveraging the same LinkedIn-based 
outreach system, Weston helped build an email list of over 1,000 engaged contacts, while simultaneously utilizing 
LinkedIn networking to drive attendance at book readings, speaking events, and signings.

- Sold-out theaters, requiring additional events to be scheduled.
- High-traffic conversions that landed his book on the Hot New Releases list for autobiographies.
- Social media growth, with brand-new accounts reaching over 2,000 Instagram followers and nearly 4,000 LinkedIn
connections through a mix of content marketing, viral strategies, and audience engagement.
- These case studies highlight the power of targeted outreach, data-driven marketing, and digital engagement
strategies in both B2B and personal brand growth.

The Results:

Case Study B



Content marketing costs 62% less than
traditional marketing… And generates 
3x as many leads. - DemandMetric

Case Study C
FR8 Solutions Summary

Trucking & Logistics Company

FR8 Solutions started with 98 Instagram followers and less than 350
Facebook page likes. They came to us asking for help growing their
online presence, build company culture, and spread their message.

They now have 1,167 active followers on Instagram and 520 on Facebook 
WITHOUT spending any money on paid ads. Weston built them a company 
Facebook Group that allows driver’s to submit pictures and communicate. 
Every other week we work with their team to spotlight employees who go 

above and beyond.

FR8 Solutions is making a push to hire more truck drivers in a market with 
a shortage of drivers. We’ve been able to spread their message on Facebook, 

Instagram, and Reddit along with designing billboards for their other 
campaigns. In the time they have worked with us they have signed over

5 drivers.
 
 All Organic Growth

NO PAID ADs

  Case Study D & E

AJ Cann & Dawuane Smoot 
NFL Players

Weston worked  with both the Houston Texans and Jacksonville Jaguars Public Relation Teams to produce content for these 
accounts. Both players came to him with the goal for growth and producing content for their fans. 

Each client has experienced this growth through organic content marketing strategies and NO PAID ADs.



Content is King!
And We’re Masters
At Creating it.

32% of consumers check out a brand’s
social media presence before checking
out their website. - Animoto

Weston's  Content
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